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COVER STORY

Fighting Failure At The POS 

Point of sale systems can make or break a business. 

And when POS systems are unable to bring value beyond simply accepting card payments, they 
may actually be doing more harm than good to the businesses that deploy them. 

According to Eric Elwell, CEO of point of sale solution provider 2TouchPOS, having the wrong fit 
between a business and the POS system it utilizes can be a recipe for disaster, especially for 
restaurants, bars and nightclubs, which bring in roughly $700 billion in annual revenue.

In those sectors, research shows that nearly 50 percent of businesses are out of business by the 
time they are ready to emerge from the “terrible twos” and celebrate their third birthdays. 

With pressure to stay current with the latest and greatest technologies coming from both patrons 
and an ever-growing number of competitors in the market, innovation may need to begin right at 
the register. 

“The battle for market — or stomach — share in the restaurant industry is as fierce as ever. The 
winners will be those who pursue the right paths to growth and value creation, while reining in 
costs,” said Eric Dzwonczyk, managing director at AlixPartners and co-lead of the firm’s 
restaurant and food service practice.

According to the 2016 POS Software Trends Report released by Hospitality Technology, this 
year is all about embracing disruption at the POS, with the overall sentiment from executives 
pointing to new consumer expectations for payment, security, mobility and engagement as 
driving forces for restaurant POS investments. The survey respondents also noted the ability to 
accept mobile wallets, integration with other systems and tablet-based POS software as the top 
sought-after functionalities when considering POS upgrades. 

“A POS has a huge impact on the restaurant failure rate. Since the POS controls all of the 
establishment’s product pricing, how the POS is programmed has a massive impact on revenue,” 
2TouchPOS’ Elwell explained. 

The odds of failure can become significantly increased if the wrong POS is programmed poorly, 
leading to “nickel and dime mistakes on hundreds of thousands of transactions,” which Elwell 
said can decimate profits. 

Elwell emphasized the importance of creating payment experiences that are both smooth and 
efficient, which begins with preparing accurate customer bills and ensuring the data is captured 
and analyzed for precise sales transactions. 

COVER STORY

http://www.2touchpos.com/Home.aspx
http://www.pymnts.com/in-depth/2014/how-mobile-innovation-could-heat-up-the-restaurant-industry/
http://hospitalitytechnology.edgl.com/news/Embracing-Disruption--2016-POS-Software-Trends-Report103740
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COVER STORY CONT’D

COVER STORY

While every business owner wants financial growth, Elwell noted that trying to get there without 
the right data and metrics feeding into the software and hardware that powers the POS just won’t 
work in the long haul. 

Despite the financial benefits an optimized and integrated POS system can bring, a recent study 
from Software Advice found that nearly 63 percent of operators still don’t have a digital POS 
system in place. 

The idea of deploying an entirely new POS system, or even upgrading what’s currently in place, 
can leave any business owner with concerns over time and costs, as well as feeling completely 
overwhelmed with the decision-making process. 

In some cases, restaurateurs find it easier to just stick with what they know is working. 

The research showed that of the thousands of businesses surveyed, the nearly two-thirds that 
are lagging behind at the POS are still relying on using a combination of traditional cash 
registers, credit card terminals and handwritten tickets and receipts.  

“There are so many advantages to be gained by adopting a POS system, not to mention the 
mobility that a restaurant operator can achieve with an mPOS system,” Justin Guinn, restaurant 
researcher at Software Advice, discussed with Hospitality Technology, noting that almost 72 
percent of restaurants are looking to put mPOS solutions in place at their establishments. 

“These mPOS systems are having very positive impacts on the bottom line of restaurants who 
are using them. More than anything, mobile POS systems are leading to quicker dining 
experiences. This means restaurants are able to turn tables faster and pack more customers 
(and thus, revenue) into each shift,” Guinn added. 

http://www.qsrweb.com/articles/digital/
http://hospitalitytechnology.edgl.com/news/Mobility-Drives-POS-Upgrades-for-Restaurants104102
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HIGHLIGHTS
The PYMNTS.com Developer TrackerTM, powered 
by Vantiv, is designed to provide merchants with a 
view into the breadth and depth of eCommerce –
and commerce-related – software developers and 
the work being done to help merchants keep pace 
with the multitude of providers and technologies 
available in the payments landscape.

In this month’s edition, we caught up with a POS 
solution provider on a mission to help restaurants, 
bars and nightclubs fight the industry’s failure rate 
by starting at the POS. The conversation with 
2TouchPOS CEO Eric Elwell highlights how 
critical the right POS system is in generating 
financial growth and supporting an effective 
payment experience for customers. 

New technology is helping companies take 
payments on the move, ensuring consumers are 
able to make transactions wherever they find it 
most convenient. Wearable devices may just be 
the new frontier in payments, enabling users to 
take the ability to securely pay wherever they go 
via connected and smart devices. 

As payment data becomes more accessible than 
ever before, a new study shows companies are 
very fearful of the ever-growing threat of 
cyberattacks on the very data they are entrusted 
to protect. According to security software 
company Semafone, the majority of businesses 
surveyed within the U.S. (60 percent) and the U.K. 
(52 percent) believe they are likely or very likely to 
fall victim to an attack by cybercriminals, putting 
payment data severely at risk. 

EXECUTIVE SUMMARY

Shopping and Payments Operations Marketing

POS and Order Taking Analytics CRM/Marketing

Storefront and Shopping Cart Inventory Management/Fulfillment Loyalty/Rewards

Payments/Alternative Payments Fraud Prevention/Detection Couponing

Mobile Payments Social Media

Gifting/Split-Tab

Pricing

Recurring Payments

One company is bringing together location-based 
technology with the power of data analytics to 
enhance the reach and effectiveness of 
beacons. The use of smart sensors strategically 
placed throughout a retail location isn’t a novel 
idea, but bringing in on-demand behavioral data 
from shoppers is helping merchants to create 
campaigns that are both smarter and better 
targeted to appeal to in-store consumers. 

The developer community members identified in 
the tracker are separated into three categories: 
Shopping and Payments, Operations, and 
Marketing. As of this month’s edition, we have 
profiled 70 developers, but each month we plan 
to add more, so stay tuned. 

As always, we have included highlights of recent 
news related to the developer community to keep 
you on top of new product launches, partnerships, 
investments and other happenings.

We hope you enjoy this month’s tracker and we 
welcome your feedback. Don’t hesitate to tell us 
what you liked, who we’re missing and how we 
can make this report better by emailing us at 
developertracker@pymnts.com. 

Happy reading!

mailto:developertracker@pymnts.com
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SHOPPING AND PAYMENTS NEWS

Covering the latest developments from the companies impacting how consumers 
shop and the methods and channels in which they make purchases. 

A FRENCH CONSORTIUM FOR NFC 

The heads of Gemalto, Orange, RATP and SNCF, with the support of the French Ministry for the 
Economy, Industry and Digital Affairs as well as the Ministry of Transport, are working together 
on the development of NFC mobile payment solution to be applied in France’s public 
transportation industry. The joint effort is giving way to a venture called Wizway Solutions, 
which aims to create contactless mobile solutions for ticketing that will be made available to 
transport companies by 2016 and presented to the general public in 2017.

DUNKIN' DONUTS SERVES UP APPLE PAY

The retailer will soon accept Apple Pay to provide customers with an additional way to gift or 
reload virtual Dunkin’ Donuts cards via the Dunkin’ mobile app, adding a layer of security by 
tokenizing transactions. San Francisco-based CARDFREE is the mobile application platform 
provider for the revamped Dunkin' Donuts On-the-Go Ordering app, which enables paying 
ahead capabilities and customer experience personalization based on its location or individual 
preferences.

BUYABLE PINS ADD PRICE TRACKING

Pinterest’s buyable pins are now equipped with a price tracking tool which lets shoppers know 
via in-app notifications and email when the price drops on a saved pin. The social network and 
digital service explained that the feature will only work on pins that have already had a “buy” 
button added to them by the original uploader (which is usually the retailer). 

PAYPAL BREAKS DONATION RECORDS

The company’s #GivingTuesday campaign has landed it a spot in the Guinness World Records for 
"most money raised online for charity in 24 hours." The total donated came to $45.8 million and 
was raised by 7.24 million people from 183 different countries. The milestone came during 
PayPal's most charitable giving season – ringing in at $857 million given from Nov. 27 through 
Dec. 31 to charities via PayPal’s platform.
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NEWS HIGHLIGHTS

http://www.gemalto.com/press/Pages/Gemalto-Orange-RATP-and-SNCF-create-Wizway.aspx
http://www.pymnts.com/news/2015/can-dunkin-donuts-out-mobile-starbucks/
http://www.pymnts.com/news/social-commerce/2015/pinterests-buyable-pins-now-come-with-price-tracking/
http://www.pymnts.com/news/2016/paypal-sets-guinness-world-record/
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STRATOS ISN'T DEAD, IT'S ACQUIRED

After reports that the Stratos all-in-one credit card was facing a shutdown, a new acquisition 
deal confirmed it will actually live on under Ciright One , an affiliate of mobile technology 
provider Ciright. The company will take over all of Stratos’ responsibilities and outstanding 
business duties, such as card shipments and maintaining customer support. Ciright has its own 
smart credit card called The One, but the company confirmed its plans to keep the Stratos
brand in addition to its own.

MASTERCARD AND COIN POWER WEARABLE PAYMENTS

The companies announced a partnership to bring MasterCard payments to wearable devices
such as fitness bands, smartwatches and a wide array of other wearables. Coin will deliver 
hardware and software via its Payment of Things platform to be integrated with the MasterCard 
Digital Enablement Service to deliver commerce to the next generation of wearables. Three 
wearables companies have already jumped in the deal: fitness tracker makers Atlas Wearables 
and Moov, as well as Omate, a designer of smartwatches. 

GROCERY SHOPPING GOES TO THE FRIDGE

MasterCard introduced Groceries by MasterCard, a new shopping app that is integrated into 
Samsung’s new connected Family Hub refrigerator and enables grocery shopping directly from 
the fridge. At launch, Groceries will partner with online grocer FreshDirect and supermarket 
cooperative ShopRite. The software is designed to learn about consumers’ orders and their 
cadence over time and will eventually recommend products to the owner. The Groceries by 
MasterCard app was developed in partnership between MasterCard Labs and Samsung and also 
comes with a companion mobile app. 

NFC GAINS GROUND IN THE UK

A report by the U.K. Cards Association revealed that 10 percent of transactions in the U.K. are 
contactless. The contactless payments growth, which was fueled by its use in bars and 
restaurants, has surged by almost three times since last year when it stood at 3.7 percent. 
Research from Barclaycard stated the effect of a rise in the contactless spending limit from £20 
to £30 in September last year was so dramatic that the restaurant industry in the U.K. saw 
usage of “touch-and-go” payments double, up by 92 percent.  
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NEWS HIGHLIGHTS CONT’D

http://www.pymnts.com/news/2015/stratos-universal-credit-card-will-live-on-under-new-company/
http://www.pymnts.com/news/2016/mastercards-wearable-payments-breakthrough/
http://www.pymnts.com/news/2016/mastercard-goes-to-the-fridge/
http://www.pymnts.com/news/2016/uk-card-transactions-now-10-percent-contactless/
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AVALON CATERS MPOS TO SMB NEEDS

Avalon Solutions Group introduced its new mobile POS terminal, myOmny, which was 
developed with a focus on the needs of small to medium-sized businesses. The solution 
features a set of different capabilities and business applications, ranging from point of sale to 
bidirectional syncing of sales transactions as well as an integration with Intuit's accounting 
software package. The mPOS offering is EMV-enabled and PCI-compliant and allows for 
measurement and tracking of gross sales, receipts, average sales and traffic numbers.

FREEDOMPAY BRINGS PAYMENTS TABLESIDE

ECommerce platform FreedomPay is rolling out its Pay-At-Table solution which allows 
restaurants to accept mag-stripe and EMV-enabled cards as well as payments through mobile 
wallets, like Apple Pay, Samsung Pay and Android Pay, from customers right at their table. Pay-
At-Table is embedded with PCI-validated point-to-point encryption and can be leveraged by 
merchants to include other services in the user-friendly terminals, such as currency conversion 
and loyalty features.
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NEWS HIGHLIGHTS CONT’D

http://www.pymnts.com/news/2016/avalons-newest-addition-to-the-mpos-market/
http://www.pymnts.com/news/2016/freedompay-launches-emvnfc-pay-at-table-solution/
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OPERATIONS NEWS

The latest trends in how commerce-related players are managing data, 
safeguarding against security threats and overseeing the operational functions of 
their business. 

MIXPANEL DOWNSIZES SALES TEAM

The data analytics startup Mixpanel announced it laid off 18 employees, primarily in its sales 
department, in what is being described as a “healthy cost-cutting effort.” The move impacts less 
than 10 percent of total workforce and was done to correct for over-hiring decisions. Despite 
the layoffs, the company is still reportedly on track to hit its revenue target for 2016 and was 
valued at $865 as of its most recent funding round.

MAJORITY OF BUSINESSES FEAR DATA ATTACK

Research done by Semafone found that 60 percent of U.S. and 52 percent of U.K. organizations 
are fearful that a cyberattack on their payment card data could be likely or very likely. The study 
also states that 84 percent and 87 percent of U.S. and U.K. businesses, respectively, declare 
telephone payments have increased or stayed level over the past two years, despite the fact 
that contact centers are reportedly ill-prepared to handle widespread attacks. Only 46 percent 
of the companies surveyed admitted to having implemented and maintained a full set of 
Payment Card Industry (PCI) controls to manage cyberattack risk.
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NEWS HIGHLIGHTS CONT’D

http://venturebeat.com/2016/01/08/mixpanel-starts-2016-with-layoffs-we-just-overhired/
https://www.semafone.com/more-than-half-of-businesses-in-the-us-and-uk-fear-an-imminent-attack-on-payment-data/
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MARKETING NEWS

From social media updates to loyalty and rewards innovation, this section 
highlights what’s new in how companies attempt to build their brands and 
engage with consumers. 

MEZI INTRODUCES A SMARTER MOBILE ASSISTANT

Mezi released a new AI shopping assistant product that uses an SMS-like interface to help 
customers get what they want, whatever that may be. The solution utilizes an algorithm that 
takes the information a user requests to help a human employee in the search of the particular 
item – the manpower-computing analysis ratio is around 80-20 but the company has intentions 
of making the software run primarily on computational resources in the future. Mezi plans on 
keeping away from partnerships with other brands, as that may limit the AI’s ability to search 
for the most applicable deals instead of the best promoted ones.

FUNDING REACHES TOUCHABLE VIDEO STARTUP

Cinematique, a developer of touchable video software, earned $5.4 million in funding to 
support its interactive marketing efforts. Touchable video technology allows the viewer to 
interact with the video in various ways, such as accessing additional information about certain 
objects shown within the video or providing a way of purchasing a desired item. The tech is 
useful for publishers and brands alike for use in advertorial pieces or on eCommerce sites.

EXPANDING THE BEACON REACH

ShopAdvisor is working on taking beacons to the next level by combining their location-based 
technology with behavioral data analytics. The collaboration will enable merchants to create 
more targeted and appealing offers that draw shoppers into stores and drive more actual sales 
as they browse. While the practice of geofencing — setting up a perimeter around a mall, store 
or even a specific section within a retail space (linens, for example) — is not new, the pairing of 
this kind of on-demand behavioral analysis to deliver smart campaigns is a breakthrough in the 
industry.
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http://www.pymnts.com/news/2015/the-ai-shopping-assistant-for-more-than-retail/
http://www.pymnts.com/news/2015/shoppable-video-is-here-and-racking-up-funding-dollars/
http://www.pymnts.com/news/2015/how-shopadvisor-helps-merchants-reach-consumers/
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BLACKHAWK NETWORK ACQUIRES GIFTCARDS.COM

Blackhawk purchased the digital and physical prepaid card provider for a total amount of $120 
million and will also have ownership stake in OmniCard, which sells reward and prepaid 
solutions for business clients. The company also develops GiftLocal, an open network for local 
merchants and a “virtual Visa gift card” which can be transmitted over mobile apps. The deal is 
expected to add to the Blackhawk eCommerce operations upon closing.

THE CHECKOUT LINE IS HEATING UP

Zipline, developed by Cambridge Consultants and presented at CES (Consumer Electronics 
Show) 2016 in Las Vegas, is a two-part system designed to help shoppers move through 
checkout lines faster. The first component uses a group of infrared body heat sensors to scan 
checkout lines and determine the amount of people in the line and how fast they are moving 
through it. The second part utilizes an algorithm to collect the data and transmit it to a 
smartphone app that directs the user to the optimal line. Moreover, other applications of the 
technology could go beyond line optimizing for capabilities like operator efficiency monitoring. 
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http://www.pymnts.com/news/2016/blackhawk-network-buys-giftcards-com/
http://www.pymnts.com/news/2016/how-body-heat-may-someday-help-consumers-pick-lines/
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DEVELOPERS ARE LISTED ALPHABETICALLY BY COMPANY NAME

The Developer Tracker™, powered by Vantiv, is designed to provide an organizing framework for 
evaluating the many players that provide merchants with core payments processing capabilities 
as well as those that enrich the payments experience with value-added services.

AppNinjas offers Swipe, a POS service that allows the merchant to accept payments using mobile 
devices. Among the features offered are analytics insights, collecting tips through the terminal and 
sending customizable receipts to the consumer’s email address once the transaction is done.

COMPANY NAME AppNinjas

SOFTWARE CATEGORY POS/Order Taking

HEADQUARTERS Dublin, Ohio

YEAR LAUNCHED 2009

DEVELOPER DIRECTORY

All Buttons Pressed UG develops various software solutions, including Mainmetrics, a SaaS 
analytics solution for Braintree users, launched in November 2013. 

COMPANY NAME All Buttons Pressed UG

SOFTWARE CATEGORY Analytics

YEAR LAUNCHED 2011

HEADQUARTERS Göttingen, Germany
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8

DEVELOPER DIRECTORY

Founded by Josh Abramowitz in 2014, Bread offers consumers who shop online with one of their 
partner merchants the possibility of paying their purchases over time.

COMPANY NAME Bread

SOFTWARE CATEGORY Payments/Alternative Payments

YEAR LAUNCHED 2014

Avalon Solutions Group supports SaaS solutions focused on payments and consumer engagement
for the small business market. Avalon's main product is "myOmny,” an EMV and PCI-compliant 
mPOS device that includes QuickBooks integration, loyalty tools and data analytics features. 

COMPANY NAME Avalon Solutions Group

SOFTWARE CATEGORY POS / Order Tacking

YEAR LAUNCHED 2012

HEADQUARTERS Damascus MD

CaptureCode provides a “personal engagement solution” – a fully integrated marketing platform
that provides the client with consumer behavior analytics and interpretative support.

COMPANY NAME CaptureCode

SOFTWARE CATEGORY CRM/Marketing

YEAR LAUNCHED 2009

HEADQUARTERS Burlington, MA

https://player.vimeo.com/video/123492240
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Cardfree develops an end-to-end mobile commerce platform with a range of features like CRM 
capabilities based on data analytics or an ordering ahead function to support multiple payment 
options. Its solutions also include a data analytics tool and loyalty program deployment along with 
social media integration.

COMPANY NAME Cardfree

SOFTWARE CATEGORY POS / Order Tacking

YEAR LAUNCHED 2012

HEADQUARTERS San Francisco

Chargify is a recurring billing system designed for Web 2.0 and SaaS companies. Chargify was 
developed by the team behind Grasshopper.com and EngineYard.com, both companies that serve 
entrepreneurs and small businesses that operate on recurring, subscription-based billing models.

COMPANY NAME Chargify

SOFTWARE CATEGORY Recurring Payments

YEAR LAUNCHED 2009

HEADQUARTERS Needham, MA

DEVELOPER DIRECTORY

Cinematique creates interactive online videos that allow users to click the objects they see to 
obtain more information about them, including price and links to the original online shop. Videos 
can be posted on apps, websites and Facebook walls, providing insight into viewers’ interaction 
with the content.

COMPANY NAME Cinematique

SOFTWARE CATEGORY CRM / Marketing

YEAR LAUNCHED 2012

OFFICES IN NY & LA

https://cinematique.com/watch/594
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Ciright ONE develops ONE, a universal microprocessor electronic card that allows users to store 
credit, debit, loyalty and gift cards in one place. The solution is powered by the company's affiliate, 
Ciright, who connects the card to the cloud. The app is embedded with features covering loyalty 
and security.

COMPANY NAME Ciright ONE

SOFTWARE CATEGORY Payments / Alternative Payments

AFFILIATE OF Ciright

HEADQUARTERS Conshohocken, PA

8

DEVELOPER DIRECTORY

Clearsale is a Brazilian fraud prevention company that deals with around 80 million transactions per 
year. Their solution, Score, is the statistical brain of their services: It calculates the probability of 
fraud for each transaction and it assigns a manual review of the most dangerous ones.

COMPANY NAME Clearsale

SOFTWARE CATEGORY Fraud Prevention/Detection

YEAR LAUNCHED 2001

CLIENTS +1,400

San Francisco-based Coin is a consumer electronics company whose flagship product is Coin, a 
connected device that allows the user to store debit, credit, gift, loyalty and membership cards in a 
universal card with the intention of reducing the space they occupy in the wallet. 

COMPANY NAME Coin

SOFTWARE CATEGORY Payments / Alternative Payments

YEAR LAUNCHED 2012

GEOGRAPHIES Only available in the U.S.

https://www.getmyone.com/videos/hp-video2.webm
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DEVELOPER DIRECTORY

The California-based company’s main product is Ctuit Radar, an analytics software that works with 
sales, labor and accounting data. Ctuit gives finance, marketing, operations and accounting 
departments insights that can improve customer satisfaction, sales and margins.

COMPANY NAME CTUIT

SOFTWARE CATEGORY Analytics

YEAR LAUNCHED 2000

INDUSTRY FOCUS Restaurants

Apart from their merchant solutions and payment processing services CyberSource develops 
security and fraud management tools, such as point-to-point encryption, payment tokenization 
and a fraud prevention platform.

COMPANY NAME CyberSource

SOFTWARE CATEGORY Fraud Prevention/Detection

YEAR LAUNCHED 1994

ACQUIRED BY VISA

Coupontools, founded by Xtreme Internet Solutions and THX Management, supports white label 
coupon software for the creation and distribution of redeemable, trackable and validatable mobile 
coupons and loyalty cards. The coupons can be distributed through different channels, such as SMS 
messages on mobile, email, social media platform, Wi-Fi networks, NFC tags and iBeacons.

COMPANY NAME Coupontools

SOFTWARE CATEGORY Coupons

YEAR LAUNCHED 2013

HEADQUARTERS Limburg, Belgium

https://www.youtube.com/watch?v=SHfHjkz1aLc


© 2016 PYMNTS.COM |  ALL RIGHTS RESERVED                  17

DEVELOPER DIRECTORY

Demandware’s open cloud platform provides benefits like the LINK ecosystem of integrated best-
of-breed partners and community insight to optimize customer experiences. 

COMPANY NAME Demandware

SOFTWARE CATEGORY Analytics
Inventory Management/Fulfillment

YEAR LAUNCHED 2004

NUMBER OF CUSTOMERS >250 retail brands
>1,000 sites

edo Interactive allows offers to be available in consumers’ mobile devices, credit cards and debit 
cards. The reward system sends shoppers weekly offers through email, text message and mobile 
app, and allows merchants to have insights into their consumers’ behavior.

COMPANY NAME edo Interactive

SOFTWARE CATEGORY Loyalty/Rewards

YEAR LAUNCHED 2007

HEADQUARTERS Nashville and Chicago

Seattle-based Dinerware provides restaurant point-of-sale software solutions to the hospitality 
industry. Dinerware is an RSPA-certified vendor and achieved a place on the Inc. 5000 list of the 
nation's fastest-growing private companies in 2011, 2012 and 2013.

COMPANY NAME Dinerware

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 2000

INDUSTRY FOCUS Hospitality
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DEVELOPER DIRECTORY

FreedomPay is a technology company focused on payments functionalities as well as loyalty,
marketing and analytics needs. The company’s products serve various industries, ranging from
financial services and banking to retail, hospitality and fleet management.

COMPANY NAME FreedomPay

SOFTWARE CATEGORY Payments / Alternative Payments

YEAR LAUNCHED 2000

HEADQUARTERS Radnor, PA

FastSimon produces the eCommerce site search solution InstantSearch+. The service, available for 
mobile and browsers, is compatible with platforms like Magento and Shopify and allows for 
features such as personalized results based on visitors’ history and popular search suggestions.

COMPANY NAME FastSimon

SOFTWARE CATEGORY Storefront / Shopping Cart 

YEAR LAUNCHED 2013

HEADQUARTERS Los Altos, CA

Led by Fred Lizza, Freestyle Solutions offers an inventory management tool that integrates
merchants’ eCommerce platforms with their sales channels, shipping providers and accounting
solutions.

COMPANY NAME Freestyle Solutions

SOFTWARE CATEGORY Inventory Management / Fulfillment

YEAR LAUNCHED 1986

CLIENTS + 2,000
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DEVELOPER DIRECTORY

Capable of working with eCommerce platforms like Magento or Opencart (or adaptable to custom
ones), FuturePay allows the user to pay for her product in monthly payments while giving the
merchant the full amount upfront.

COMPANY NAME FuturePay

SOFTWARE CATEGORY Payments/Alternative Payments

HEADQUARTERS Lehi, Utah

Ibotta offers a couponing service that can be used in groceries, apparel, electronics and other kinds 
of retail shops. Users can use the app by submitting their shopping receipt, linking a loyalty account 
or shopping online while getting their money into a PayPal/Venmo account or in gift cards.

COMPANY NAME Ibotta

SOFTWARE CATEGORY Couponing

YEAR LAUNCHED 2011

HEADQUARTERS Denver, CO

Gratafy is a mobile gifting platform that lets consumers treat friends to their city's best food and 
drink using their phones. Gratafy offers services for U.S. cities like Chicago, Denver and San 
Francisco, among others.

COMPANY NAME Gratafy

SOFTWARE CATEGORY Gifting/Split-tab

INDUSTRY FOCUS Restaurants

GEOGRAPHIES U.S.
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DEVELOPER DIRECTORY

InfoPlus develops an inventory, order management and shipping platform that can be integrated 
with providers like Magento and Shopify, and is usable across desktop and mobile. The service 
offers include inventory optimization and tracking, as well as notifications between other services.

COMPANY NAME InfoPlus

SOFTWARE CATEGORY Inventory Management/Fulfillment

HEADQUARTERS St. Louis, MO

YEAR LAUNCHED 2013

With interactive videos gaining popularity in the music industry, Invodo comes to offer them to the 
eCommerce market. Based in Texas, this company offers the possibility of adding interactive videos 
to storefronts and to take a 360° view of the items for sale.

COMPANY NAME Invodo

SOFTWARE CATEGORY Storefront/Shopping Cart
CRM/Marketing

YEAR LAUNCHED 2007

HEADQUARTERS Austin, Texas

ItsOnMe develops a gifting program that allows users to discover and send gift cards for a list of 
local businesses (mostly restaurants and bars) via email, text, Facebook or Twitter. The system 
allows customers to receive and use gifts on iPhone, Android or any Internet-enabled mobile. 

COMPANY NAME ItsOnMe

SOFTWARE CATEGORY Gifting / Split-tab

YEAR LAUNCHED 2012

HEADQUARTERS Las Vegas, NV
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DEVELOPER DIRECTORY

With its headquarters in Stockholm, Klarna seeks to expedite eCommerce transactions. Through 
the objective of simplifying the purchase, the company takes the risk of the transaction and allows 
the consumer to pay after, releasing the merchant of such worries. 

COMPANY NAME Klarna

SOFTWARE CATEGORY Storefront/Shopping Cart
Payments/Alternative Payments

YEAR LAUNCHED 2005

CLIENTS 50,000

Lightspeed is a Canadian company based in Quebec that provides mobile and desktop point-of-
sale services for retailers and restaurants. For each type of client, the company offers specialized 
features such as table management or inventory management. 

COMPANY NAME Lightspeed

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 2005

BUSINESSES USING IT 25,000

Kount develops fraud management software for online merchants, payment processors, gateways 
and eCommerce platforms. Their offer includes features like login fraud prevention and transactions 
scoring. The company offers cover many industries, such as gaming, insurance, travel and luxury 
retailers.

COMPANY NAME Kount

SOFTWARE CATEGORY Fraud Prevention/Detection

HEADQUARTERS Boise, ID
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DEVELOPER DIRECTORY

Lootsie develops in the loyalty and marketing industry. Their white-label solution lets the user 
manage and customize her own loyalty program. The tools gives the client a dashboard from where 
she will be able to manage rewards, administrate points and learn about her clients with an 
analytics feature.

COMPANY NAME Lootsie

SOFTWARE CATEGORY Loyalty/Rewards

YEAR LAUNCHED 2012

HEADQUARTERS Culver City, CA

Digital Dining is a completely integrated restaurant management system. Its point-of-sale 
programs include home delivery and a multi-plan frequent diner program, among other features.

COMPANY NAME Menusoft

SOFTWARE CATEGORY POS/Order Taking

Year Launched 1984

Customers +50,000

Located in Pittsburgh, Pennsylvania, LoyalTree offers its clients the ability to create a fully 
customized, hardware-free loyalty program that runs completely through mobile devices.

COMPANY NAME LoyalTree

SOFTWARE CATEGORY Loyalty/Rewards

YEAR LAUNCHED 2009

HEADQUARTERS Pennsylvania
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DEVELOPER DIRECTORY

Mercury works with software developers in the design and implementation of integrated payment 
products for small and medium sized companies. Their solutions include payment processing 
technology as well as POS software developments, gift cards and mobile reward programs. 

COMPANY NAME Mercury

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 2001

HEADQUARTERS Duranco, CO

Mezi supports a mobile shopping assistant accessible via its mobile app or text messages. The 
solution works with an algorithm to process users’ requests, send them to a human operator that 
presents the item options to the customer and then allows the customer to later confirm the 
operation.

COMPANY NAME Mezi

SOFTWARE CATEGORY Mobile Payments

YEAR LAUNCHED 2015

Mixpanel provides an analytics platform for mobile and the Web, with solution features ranging 
from engagement metrics measurement to A/B testing as well as funnel analytics. The product also 
provides insights about users’ behaviors and retention while also supporting email, push or in-app 
notifications. 

COMPANY NAME Mixpanel

SOFTWARE CATEGORY Analytics / Loyalty

ANALYZES PER MONTH 48 billion actions

HEADQUARTERS San Francisco, CA
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DEVELOPER DIRECTORY

OpenCart provides open source solutions. Developed by Daniel Kerr, this shopping cart can be 
integrated with different payment gateways and shipping providers. It offers features like product 
reviews, multi-language, and unlimited products and categories.

COMPANY NAME OpenCart

SOFTWARE CATEGORY Storefront/Shopping Cart

HEADQUARTERS Hong Kong

With its headquarters in Tel Aviv, MyCheck offers restaurant groups and chains a mobile platform 
that integrates to the user POS system and offers different features such as pay-at-table, check 
splitting, ordering, delivery, and loyalty and CRM capabilities. 

COMPANY NAME MyCheck

SOFTWARE CATEGORY Mobile Payments

YEAR LAUNCHED 2011

FOCUS GROUP Hospitality

To win a better communication with clients, Olark’s service allows merchants to know who the 
customers browsing their sites are, what they are doing and which products they have in their 
shopping cart. With that information in mind, retailers are more better equipped to offer a more 
personalized chatting experience with shoppers.

COMPANY NAME Olark

SOFTWARE CATEGORY CRM/Marketing

Year Launched 2009

HEADQUARTERS San Francisco, CA
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DEVELOPER DIRECTORY

PayNearMe offers users the ability to pay their bills in 7-Eleven, Family Dollar and ACE Cash Express 
stores by scanning a barcode displayed on their phones or printed. The codes can be obtained via 
email, card or text, from the PayNearMe app or generated on the PayNearMe site.

COMPANY NAME PayNearMe

SOFTWARE CATEGORY Payments/Alternative Payments

YEAR LAUNCHED 2009

HEADQUARTERS Sunnyvale, CA

Perk Dynamics’ “automated barista” connects an espresso machine to a POS to automate the 
dispensation and tracking of brewed beverage sales. The company also offers a mobile app that will 
automatically brew the ordered beverage upon check-in.

COMPANY NAME Perk Dynamics

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 2009

San Diego-based PayLease is a payment solutions provider for the property management industry. 
The company develops solutions for optimizing utility expense management and resident billing, 
as well as payment solutions for residents to pay rent digitally using payment card, checks or cash.

COMPANY NAME PayLease

SOFTWARE CATEGORY Payments/Alternative Payments

YEAR LAUNCHED 2003

CLIENTS 4000
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DEVELOPER DIRECTORY

PROS delivers cloud-based solutions including pricing strategies, eCommerce tools and 
travel/hospitality specific offers. Its pricing solutions include Control, which focuses on quick 
reactions to cost and competition changes and Guidance, designed for the achievement of sales 
growth requirements.

COMPANY NAME PROS

SOFTWARE CATEGORY Pricing

YEAR LAUNCHED 1985

HEADQUARTERS Houston, Texas

Headquartered in Eden Prairie, Minnesota, Pro/Phase Marketing, Inc. is the parent company to 
RepeatRewards. Their loyalty program services are supported by extensive IT, email deployment, 
print and lettershop, card production and customer service resources.

COMPANY NAME Pro/Phase Marketing

SOFTWARE CATEGORY Loyalty/Rewards

YEAR LAUNCHED 1986

Powa Technologies Ltd is a British commerce technologies developer with headquarters in London, 
New York and Hong Kong. The company’s solutions include PowaTag, a mobile platform that 
enables payments and beacons marketing, PowaPOS, a mobile and tablet-based POS service, and 
PowaWeb, a cloud-based eCommerce platform.

COMPANY NAME Powa Technologies

SOFTWARE CATEGORY POS/Order Taking
Mobile Payments

Year Launched 2007

OFFICES IN Europe, U.S. and Asia-Pacific
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DEVELOPER DIRECTORY

QSRonline offers data automation and systems integration solutions. Its primary services include 
enterprise reporting, food cost analysis, labor cost control, accounting Integration and payroll 
integration. 

COMPANY NAME QSRonline

SOFTWARE CATEGORY Analytics

Year Launched 2004

Customers >2,500 Restaurants

Born in 2010, Recurly offers a subscription billing management automating solution. It helps 
businesses in the process of scaling recurring billing operations with a self-serve, pay-as-you-go 
platform.

COMPANY NAME Recurly

SOFTWARE CATEGORY Recurring Payments

YEAR LAUNCHED 2010

Based in Phoenix, Arizona, Red-Fork™ Hospitality Solutions provide a suite of software to directly 
connect the customers with the ordering system of the merchant. 

COMPANY NAME Red-Fork

SOFTWARE CATEGORY POS/Order Taking 
Storefront/Shopping Cart

YEAR LAUNCHED 2003

INDUSTRY FOCUS Hospitality
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DEVELOPER DIRECTORY

Rewards Network offers restaurants capital funding, marketing services like email messaging and 
social sharing plus analytics and a diners review management platform. The reward system allows 
diners to earn rewards in restaurants and spend them on airlines, hotels, charities and retailers.

COMPANY NAME Rewards Network

SOFTWARE CATEGORY CRM/Marketing

YEAR LAUNCHED 1984

FOCUS GROUP Restaurants

SaleCycle focuses on reducing the online shopping cart abandonment by offering on-site and email 
re-marketing solutions. Its tools allow it to engage customers who may be new to a site, lost or 
leaving it, as well as emailing customers who have visited a site, abandoned their carts or already 
purchased.

COMPANY NAME SaleCycle

SOFTWARE CATEGORY CRM/Marketing

YEAR LAUNCHED 2010

HEADQUARTERS Tyne & Wear, U.K.

Hong Kong-based ScramCard provides hardware and software for the payment and identity 
protection industry. The company develops a group of universal cards designed for different 
customers’ needs which incorporate a PIN-based security feature for enhancing transactions. Check 
out how it works here.

COMPANY NAME ScramCard

SOFTWARE CATEGORY Payments/Alternative Payments

YEAR LAUNCHED 2013

GEOGRAPHIES International

https://youtu.be/eWY1xAWkq70
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DEVELOPER DIRECTORY

ShipHawk offers a shipping solution that integrates into the merchant’s shopping cart to analyze 
the purchase and offer recommendations for packaging, delivery, costs and more.

COMPANY NAME ShipHawk

SOFTWARE CATEGORY Storefront/Shopping Cart

YEAR LAUNCHED 2012

HEADQUARTERS Santa Barbara, CA

ShopKeep, a business that offers mPOS services, is led by former wine-store-owner Jason Richelson
and Norm Merritt. The company's software provides CRM, analytic, payroll and inventory 
management between other features, including the provision of hardware.

COMPANY NAME ShopKeep

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 2008

HEADQUARTERS New York

The Shoppable checkout technology software allows users to shop, sell and save products from 
multiple retailers within one "universal checkout.” Shoppable doesn't focus only on merchants but 
also on media publishers as it allows users to purchase items within the website that inspired the 
acquisition.

COMPANY NAME Shoppable

SOFTWARE CATEGORY Storefront/Shopping Cart

YEAR LAUNCHED 2011

HEADQUARTERS New York, NY
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DEVELOPER DIRECTORY

By promoting items on offline platforms such as TVs or magazines and allowing the consumer to 
buy them with the help of a smartphone, this Australian marketing company is trying to reduce the 
gap between the offline world and eCommerce.

COMPANY NAME ShopReply

SOFTWARE CATEGORY CRM/Marketing

YEAR LAUNCHED 2011

HEADQUARTERS Sydney

Shopseen offers the client tools that go from inventory management, like multi-store product 
listing and sync as well as shipping management to marketing tools for social media. The user can 
also use the service for selling on Instagram or creating buy buttons on Twitter. 

COMPANY NAME Shopseen

SOFTWARE CATEGORY Inventory Management/Fulfillment

YEAR LAUNCHED 2013

HEADQUARTERS San Francisco, CA

SinglePoint supports a mobile commerce and communications platform that facilitates business 
transactions, donations acceptance and customer engagement. Its solutions include software 
designed for mobile auctions participation and payments, as well as marketing and product delivery 
management.

COMPANY NAME SinglePoint

SOFTWARE CATEGORY Mobile Payments / Marketing

YEAR LAUNCHED 2006

HEADQUARTERS Nevada
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DEVELOPER DIRECTORY

Splyt Easy offers a mobile application for streamlining the dining experience, enabling customers 
to quickly and easily split, tip, and close out their bill with a push of a button.

COMPANY NAME Splyt Easy

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 2013

INDUSTRY FOCUS Restaurants

Square offers a full range of solutions for mobile payments through operations and financial 
services. Payments services include mobile and integrated POS solutions plus e-invoicing and gift 
card management. Operational and growth solutions include payroll, capital access and Caviar, a 
restaurant delivery system.

COMPANY NAME Square

SOFTWARE CATEGORY Mobile Payments
POS/Order Taking

YEAR LAUNCHED 2009

HEADQUARTERS San Francisco, CA

Based in San Francisco, Stripe allows companies to accept payments in their online stores and 
mobile apps. Between other products offered are Stripe Checkout, which apart from credit and 
debit cards also supports bitcoin and Alipay, and Relay, which is featured in the news section.

COMPANY NAME Stripe

SOFTWARE CATEGORY Payments/Alternative Payments

YEAR LAUNCHED 2010

GEOGRAPHIES Working in 21 countries



© 2016 PYMNTS.COM |  ALL RIGHTS RESERVED                  32

DEVELOPER DIRECTORY

Swipely offers an analytics solution that works with information from the payment network, in-
store systems and the social Web.

COMPANY NAME Swipely

SOFTWARE CATEGORY Analytics

YEAR LAUNCHED 2009

TableSafe designs, builds and sells hardware and software products created to eliminate credit and 
debit card information theft. Its solutions add new value to the hospitality industry, including 
increased efficiency, improved guest communications and exciting marketing opportunities.

COMPANY NAME TableSafe

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 2011

INDUSTRY FOCUS Hospitality

TranSend develops infrastructure software and services for the payment industry focusing on EMV, 
transaction switching, terminal management and POS optimization. Between their offers is 
RevChip™, a TSYS certified EMV payment app for point-of-sale terminals and PIN pad devices.

COMPANY NAME Transend

SOFTWARE CATEGORY POS / Order Taking

YEAR LAUNCHED 2011
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DEVELOPER DIRECTORY

Velocity, with its heart in London, develops a payment app that allows their users to view and 
split-pay their restaurant bill while also rating the experience and earning rewards. The app also 
offers a restaurant-promotion platform based on social network recommendations.

COMPANY NAME TableSafe

SOFTWARE CATEGORY Split-tab
Payments/Alternative Payments

YEAR LAUNCHED 2014

INDUSTRY FOCUS Restaurants

Trillenium brings the expanding virtual reality experience in gaming to online shopping. With an 
investment coming from Seedrs and a partnership with ASOS, the company develops virtual reality 
eCommerce experiences compatible with a diversity of VR hardware.

COMPANY NAME Trillenium

SOFTWARE CATEGORY CRM/Marketing

YEAR LAUNCHED 2008

HEADQUARTERS London

Wanelo brings a social media approach to shopping through a customer’s mobile device. From the 
app, one can follow stores, people and collections, as well as browse trending products. Users can 
not only buy, but also post products from an online shop and sell them inside the app.

COMPANY NAME Wanelo

SOFTWARE CATEGORY Social Media

YEAR LAUNCHED 2012

STORES USING IT 550 K
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DEVELOPER DIRECTORY

Wiser helps the merchant organize its pricing strategy by offering insights about the merchant’s 
own revenue and what the competition is doing. Between their offers is WiseDynamic, a self-
learning algorithm that, based on certain variables of the company and the market, optimizes 
pricing.

COMPANY NAME Wiser

SOFTWARE CATEGORY Pricing

Year Launched 2012

HEADQUARTERS San Francisco, CA

WaveSoft developed the world’s first Windows CE based POS solution in 1999. WaveSoft's mobile 
software application enables users to perform wireless order entry, payment and line-busting 
applications and integrates seamlessly with virtually any third-party POS software application.

COMPANY NAME WaveSoft

SOFTWARE CATEGORY POS/Order Taking

YEAR LAUNCHED 1999

X-Cart is a PHP/MySQL-based shopping cart software with open source code. Features include 
acceptance of multiple currencies, customizable design integration with Facebook, and more.

COMPANY NAME X-Cart

SOFTWARE CATEGORY Storefront/Shopping Cart

YEAR LAUNCHED 2000
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DEVELOPER DIRECTORY

Founded in Tel Aviv, Yotpo offers a CRM service based on the reviews of the merchants’ users. 
The features of their tool go from reviews generation by email and the display of them on the 
merchant’s site to the use of such reviews for marketing on social media.

COMPANY NAME Yotpo

SOFTWARE CATEGORY CRM/Marketing

Year Launched 2011

Zoomph supports a marketing platform focused on covering different aspects of the deployment 
of a social media marketing strategy. The solution is based on the analysis and sharing of 
information and allows for features such as social campaign comparison and audience 
engagement.

COMPANY NAME Zoomph

SOFTWARE CATEGORY Social Media

Year Launched 2012

HEADQUARTERS Reston, VA
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DEVELOPER RESEARCH AND PROFILES

To identify payments developers, we searched industry forums, directories of developers that 
work with merchant acquirers and payments gateways, published research, and news coverage 
for companies that offer payments and/or value-added payments services.

The developers selected to be a part of the Tracker are ones that appear most often in our 
research. We intend to include additional developers each month the Tracker is released.

To build profiles for our Developer Directory, we went directly to the source – each developer’s 
website. Our list of developers will continue to grow over time.

Developers are categorized into three broad categories:

THE DEVELOPER LANDSCAPETM

The Developer LandscapeTM provides a visual “heat map” of where developers are 
concentrating their efforts. We placed the logo of each developer that delivers services in each 
software category.

FEEDBACK

If you would like to be included in this report and/or would like your information to be updated, 
or if you have other feedback or recommendations, please contact us at 
developertracker@pymnts.com.

ABOUT

mailto:developertracker@pymnts.com
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VANTIV

Vantiv is making payments smarter, faster and easier for all of its partners, as well as the
consumers they serve. From the largest retailers in the U.S., to the coffee shop down the street,
to the online business, Vantiv is leading the transformation in payments through chip-enabled
cards, mobile wallets, eCommerce, and technology solutions for businesses of all sizes. The
company is focused on high-growth channels, including integrated payments, merchant services
and eCommerce, while continuing to securely process payments for more than one-third of the
Top 100 retailers. Visit vantiv.com, or follow the company on Twitter, Facebook, LinkedIn,
Google+ and YouTube.

PYMNTS.com

PYMNTS.com is reinventing the way in which companies in payments share relevant 
information about the initiatives that shape the future of payments and commerce and make 
news. 

This powerful B2B platform is the No. 1 site for the payments and broader commerce 
ecosystem by traffic and the premier source of information about “what’s next” in payments. C-
suite and VP level executives turn to it daily for these insights, making the PYMNTS.com
audience the most valuable in the industry. It provides an interactive platform for companies to 
demonstrate thought leadership, popularize products and, most importantly, capture the 
mindshare of global decision-makers. PYMNTS.com … where the best minds and best content 
meet on the Web to learn “what’s next” in payments and commerce.

ABOUT CONT’D

https://www.vantiv.com
https://twitter.com/Vantiv
https://www.facebook.com/Vantiv
https://www.linkedin.com/company/vantiv
https://plus.google.com/+Vantiv/posts
https://www.youtube.com/user/VantivChannel
http://pymnts.com/
http://pymnts.com/


© 2016 PYMNTS.COM |  ALL RIGHTS RESERVED                  38

The Developer TrackerTM may be updated periodically. While reasonable efforts are made to keep 
the content accurate and up-to-date, PYMNTS.COM: MAKES NO REPRESENTATIONS OR 
WARRANTIES OF ANY KIND, EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY, 
COMPLETENESS, ADEQUACY, RELIABILITY OF OR THE USE OR RESULTS THAT MAY BE GENERATED 
FROM THE USE OF THE INFORMATION OR THAT THE CONTENT WILL SATISFY YOUR REQUIREMENTS 
OR EXPECTATIONS. THE CONTENT IS PROVIDED “AS IS” AND ON AN “AS AVAILABLE” BASIS. YOU 
EXPRESSLY AGREE THAT YOUR USE OF THE CONTENT IS AT YOUR SOLE RISK.  PYMNTS.COM SHALL 
HAVE NO LIABILITY FOR ANY INTERRUPTIONS IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS 
ALL WARRANTIES WITH REGARD TO THE CONTENT, INCLUDING THE IMPLIED WARRANTIES OF 
MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE, AND NON-INFRINGEMENT AND 
TITLE. SOME JURISDICTIONS DO NOT ALLOW THE EXCLUSION OF CERTAIN WARRANTIES, AND, IN 
SUCH CASES, THE STATED EXCLUSIONS DO NOT APPLY. PYMNTS.COM RESERVES THE RIGHT AND 
SHOULD NOT BE LIABLE SHOULD IT EXERCISE ITS RIGHT TO MODIFY, INTERRUPT, OR DISCONTINUE 
THE AVAILABILITY OF THE CONTENT OR ANY COMPONENT OF IT WITH OR WITHOUT NOTICE. 

PYMNTS.COM SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN PARTICULAR, 
SHALL NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR INCIDENTAL DAMAGES, 
OR DAMAGES FOR LOST PROFITS, LOSS OF REVENUE, OR LOSS OF USE, ARISING OUT OF OR 
RELATED TO THE CONTENT, WHETHER SUCH DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, 
UNDER STATUTE, IN EQUITY, AT LAW, OR OTHERWISE, EVEN IF PYMNTS.COM HAS BEEN ADVISED 
OF THE POSSIBILITY OF SUCH DAMAGES. SOME JURISDICTIONS DO NOT ALLOW FOR THE 
LIMITATION OR EXCLUSION OF LIABILITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN 
SUCH CASES SOME OF THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE DISCLAIMERS AND 
LIMITATIONS ARE PROVIDED BY PYMNTS.COM AND ITS PARENTS, AFFILIATED AND RELATED 
COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE DIRECTORS, OFFICERS, 
MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT PROVIDERS, LICENSORS, AND ADVISERS.  

Components of the content original to and the compilation produced by PYMNTS.COM is the 
property of PYMNTS.COM and cannot be reproduced without its prior written permission.

You agree to indemnify and hold harmless, PYMNTS.COM, its parents, affiliated and related 
companies, contractors and sponsors, and each of its respective directors, officers, members, 
employees, agents, content component providers, licensors, and advisers, from and against any and 
all claims, actions, demands, liabilities, costs, and expenses, including, without limitation, 
reasonable attorneys’ fees, resulting from your breach of any provision of this Agreement, your 
access to or use of the content provided to you, the PYMNTS.COM services, or any third party’s 
rights, including, but not limited to, copyright, patent, other proprietary rights, and defamation law. 
You agree to cooperate fully with PYMNTS.COM in developing and asserting any available defenses 
in connection with a claim subject to indemnification by you under this Agreement..

DISCLAIMERS


